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2004 has been an exciting year for Investors Group, 
as it began to realize the rewards of the successful exe-
cution of many key initiatives undertaken in 2003 and
2004. Passion for helping people is combined with
expertise and knowledge in delivering sound financial
advice and effective products and services. The
company’s commitment to clients is evidenced by a
focus on building enduring relationships. 

enduring partnerships –
strategies for the long term
Recognizing that this is a long-term business, Investors
Group has successfully implemented strategies that will
ensure Consultants and clients have the right support,
the right tools and the right products to support sound
financial planning for the long term.

There was significant improvement in Consultant
retention in 2004. Work in strengthening the competitive-
ness of Consultant and field management compensation,
recognition and support programs has been successful, as
evidenced by growth in the Consultant network to 3,496
professionals. Consultants are supported by industry-
leading training programs, a broad range of products and
services, and effective technology tools, enabling them 
to provide high quality, comprehensive advice to clients.

Last year’s introduction of Symphony Strategic
Investment Planning™ program has been very well
received by both Consultants and clients. The Symphony
planning approach supports Consultants in building opti-
mized risk-adjusted portfolios, and provides enhanced
reporting features. Alto™ and Allegro™ Portfolios, built
exclusively using Symphony, had net inflows of $607 mil-
lion. The Symphony Strategic Investment Planning™

program and the Alto™ and Allegro™ Portfolios represent
important improvements to Investors Group’s planning
model, and underscore its commitment to providing clients
with advanced financial planning products and services.
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With a strong commitment to building long-term client and Consultant relation-
ships, Investors Group provides comprehensive financial planning advice and 
services including investment, retirement, estate and tax planning. Through its
Symphony Strategic Investment PlanningTM approach, Investors Group offers
clients a full range of investment products, including 144 mutual funds. The
company’s offering also includes insurance, securities and banking and mortgage
products and services. Through a network of approximately 3,500 Consultants,
Investors Group serves close to one million Canadians, coast to coast.

• Enhanced Consultant programs resulted in the
growth of the Consultant network to 3,496
Consultants. As of December 31, 2004, 58% of
Investors Group Consultants have been with
the company for more than 4 years.

• Driven by strong Consultant retention, there
has been a significant decline in the long-term
mutual fund redemption rate during the past
year, from 10.7% to 9.1%.

• Sales momentum has been building. Consultant
network mutual fund gross sales increased 
by 17% in 2004 to $4.7 billion. Net sales of
mutual funds through the Consultant network
were $218 million, up from net redemptions 
of $839 million in 2003.

• The company invested in its brand to articu-
late its commitment to enduring support for
clients through their Consultants.

Murray J. Taylor
President and 
Chief Executive Officer
Investors Group Inc.
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CONSULTANT MUTUAL FUND

ASSETS UNDER MANAGEMENT

As at December 31 ($ billions)
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